Competence needs in Aveiro: the voice of Tourism
Interviews carried out by the Labour Observatory had the aim of identifying the priorities of digital competences in Aveiro and the
perception of the companies about the regional availability of those competences,
mean by the difficulty or easiness that the
organizations of the three sectors involved
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Figure 1 - Ranking of the most relevant technical competences for the Tourism of the Aveiro market

planning and training in this sector will
have to define two distinct strategies,
suitable for both contexts. If in the first
case, it is a question of (even) raising
awareness of digitisation, in the other, it
is also important to provide basic and
continuous training that feeds the needs
of the region's talents and companies in
this sector.

skills that boost business growth, but
Source: Adapted from the Report on the Identification of Gaps and Qualification Priorities in the Context of Digital
Transformation (2020)

Did you know...?

Digital presence in tourism in Aveiro

The Real Labour Productivity Index per Hour, made available by Pordata - Contemporary Portugal Database, is an indicator

Social media has established itself as a tool for low-cost tourism
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Figure 1 - Ranking of the most productive countries in 2019 in the EU27 + United Kingdom

According to the study of the the Tourist Investment Support Centre
of Turismo Centro de Portugal, the region of Aveiro has 6.98% of

the tourist enterprises (hotels, rural tourism and camping) of
Centre of Portugal. The same study presents the region of Aveiro with a strong digital presence, where only about 10% of the

Figure 1 - Digital presence of tourist enterprises (companies) developments in the region of Aveiro

Source: Tourist Investment Support Centre of Turismo Centro de Portugal

To learn more about the Aveiro Labour Observatory: http://observatoriodoemprego.web.ua.pt/
To learn more about the Urban Innovative Actions: https://www.uia-initiative.eu/en/uia-cities/aveiro
To learn more about the project: https://www.aveirotechcity.pt/pt/atividades/observatorio-do-emprego
Would you like to receive more information? Register and receive the newsletters: observatoriodoemprego@ua.pt

Source: Pordata
*PPS - Purchasing Power Standard, a unit of measurement that allows for the comparison of welfare or expenditure levels between countries, eliminating the difference in price levels that naturally exist between countries.

